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KAYAN

THE BEST DESIGN HOUSE.

KAYAM Design Housa 1s awarded as The
Best Design House.

RAYAMN 15 specialized In all services
related to designing; Architectural Design,
Interior Design, Structural Design,
Landscaping, 30D Presentation and
Furniture Design. Their vision is to always
gxceed their client's expectations by
providing them with excellent services
and practical solutions. They always aim
to achieve the goal of the design with the
lowest cost with the latest engineering
solutions and technology that take into
account the interests of the project,
financial and aesthetic, which offers
modern methods in their work, KAYAN
provides its services in many countries
like Egypt, U.A.E, K.S.A, Oman and more.
They also have a consultant group which

allows them to provide a full range of
enginearing consullancy services. Their

is to always strive to have a
prograssive  outlook in adopting
international good modifications; to suit
various styles of architecture in all of its

Kayan Design House
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AMAL MORSY

ONE OF THE BEST
INTERIOR DESIGNERS

Amal Morsy is awarded as One of the
Best Interior Designers. She has been in
the field for more than 28 years with very
rich experience in all aspects of the
business. Amal Morsy cares a lot about
har clients and projects, she gives
meticulous attention to every single
detail; that's what makes her unigque.
Also, she truly cares about quality and
finishing in the execution of the projects.
For more than two decades, Amal Morsy
has been creating residential and
commercial interiors that are elegant,
imaginative and timeless. Her designs
are always representing an axemplary
standard and time-honored style,
selecting and presenting the finest in
every era of classic and contemporary
decor. Amal interprets the ideas of her
client to create living spaces that suit
their lifestyles using her many years of
experience in conventional style
combined with knowledge of the latest
developments and solutions in interior
design. With appreciation of every
desire and every detail alongside her
abilities as a genuine creative designer,
Amal Morsy creates enduring and
timeless interior spaces that evoke

Amal Morsy, a designer like no other. Amal
Morsy is an Egyptian Interior Designer that
has been fulfilling dreams for more than 30
years, she designs everything; residents,
hotels, offices, boats. She also designs
furniture pieces and landscape models;
she can remodel and redesign any old
piece or previous design. Her signature is
how to live in a paradise, she turns your
place into a dream with all of your desires
in her own elegant way. Amal Morsy
doesn’t only design with her eye but with
her heart, she analyzes every wish that her
clients want and then studies the clients
with their activities, their hobbies, their
lifestyle and every little detail she can use,
she understands that every person has his
own special way of thinking and she works
on what suits each person the best. Amal
Morsy believes that her duty is to create
timeless designs that can be renovated or
updated anytime.

The most common complaint she receives
is that she’s a detailer, Amal Morsy cares
about every tiny little detail as she believes
in the saying “Details are not the details;
they make the design” and also the details
are the baseline of quality in every design.
Interior Design is a business of trust so,
she loves it when she starts the project
from A to Z all by herself. She puts her
heart in every project and reflects your
personality in every room and design. She
also loves to use natural materials that are
environmentally friendly especially Wood
and Marble. What she loves to use the
most is the Wood, it can be designed as
you want, can be remodeled to match the
style of the home and is very durable. She
always thinks and looks for ways to take
the place to the next level, it has to be
durable yet elegant. She makes the place
fits best to the personality of the client; she
loves to make the whole atmosphere as if
it’'s a part
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simplicity with an appropriate balance of
proportion, scale and style.

AMAL MORSY

INTERIOR DESIGNER

w1 N

of the people who are living in it. Designs
and objects in a room must communicate,
respond and balance with one another.
Amal Morsy believes that your home
should tell the story of who you are and be
a collection of what you love.

www.Amalmorsy.com
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WE TURN BUSINESSES INTO BRANDS

7Ll

LONGEBLACK |

business designers

www.longeblack.com
info@longeblack.com
©longeblack
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LONGEBLACK

As business designers, we provide a tailored
story to each client exclusively by creating
an unmatched quality of work that sets the
definition of brand positioning.

For over 3 years, we worked on delivering
projects in 8 countries highlighting 21
industries and serving over 70 elite clients

By mastering the delivery of appealing philosophies,
brand directions and visual harmonies, we
transform our clients into prominent brands that
prosper among their markets.

Having the right branding is only the start of
a long business journey. Networking makes all
the difference in being a successful company
that is up and running. For that, Longe Black
is committed to provide its clients with post-
branding services.

“When we first started our firm, we wanted
to change the business culture in the region
and give local companies a strong story that
positions them in the international market.” -
LB



INSIDE HOME

ONE OF THE BEST
INTERIOR DESIGN STUDIOS.

* INSIDE HOME PRESENTS LUXURIOUS
DESIGNS IN ARCHITECTURE AND
INTERIORS WITH FINEST FINISHING,
PREMIUM FITTING OUT AND TURNKEY
PROJECTS. "

LUXURY
INTERIOR
DESIGN
HOLUTIOND.

Inside Home is bringing unique solutions to the
architecture and interor design c¢ommunities
with the launch ofthe market b usine ss.

INSIDE HO ME o ffe rs

* Architecture Design and Interior Design forall
residential projects, offices and commercial
places.

* Tumkey Projec ts

We cany out tumkey pmjects with premium
fitting that include allthe details of the fumiture,
lighting, accessores, and all the details that
highlight the home and make it attractive and
different foryou.

* Supervision - Inple mentation

We offer a superwision  with  luxury
implementation ofallstagesoffinishing with be st
quality.
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R, +201122212136 K einsidehomeofficial
i info@insidehome-egypt.com @@insidehomeofﬁcial
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COVER STORY

COVER
STORY

38D NICHE AWARD EVENT

#COVID19.

i \

The first issue of the year, for the past two years, has been dedicated to our special Niche Award event; This
year, we're so happy to be celebrating the 10th anniversary of Niche Magazine with the 3rd Niche Award
Event!

Unfortunately, due to the situation with Coronavirus, we couldn’t go on with the event as planned. But we
won’t let that stop us from recognizing and appreciating the honorable luxurious brands that leave their
marks in the society.

In this issue, we’re not only awarding the most luxurious brands for 2020, we’re reminiscing and honoring
Niche Award 2018 and 2019.

— - . - You’ll also find this issue a guide for the spring trends, beauty, accessories, and fashion, as well as some
ANDS, WE RE SUP insights and lessons learned from the Coronavirus period.

EAD OF LETTING: [T Hoping this issue finds you in good health, and as hopeful as ever.

Hrs e Claraty

NICHE E l-'—j www.nichemagazine.me




NICHE MAGAZINE TEAM

SPONSORING PAGE

FOUNDER & CEO

CEO ASSISTANCE

VP OF OPERATIONS
EDITOR IN CHIEF
ART DIRECTOR

FINANCIAL DEPARTMENT

PROJECT MANAGER

ACCOUNT MANGERS

BUSINESS DEVELOPMENT
MANAGERS

ACCOUNT EXECUTIVES

CREATIVE DESIGNERS

PHOTOGRAPHER

COPYWRITERS

DIGITAL MARKETING
SPECIALISTS

DUBAI ADVERTISING
UK ADVERTISING
LEBANON ADVERTISING

NICHE E n www.nichemagazine.me

Nady Ghaly

Aya Mohamed

Mohamed Zaki
Ahmed |. Darawy
Ahmed lbrahim

Manal Wagih
Mohamed Ahmed

Moody Emil

Farida El Ghayesh
Sherif Hossam

Wessam Ghazi
Maryam Magdy

Amira Badr
Adel El Zomor
Esraa Hamdy
Mariam Nagy
Tony Samy

Assem Osama
John Abd El Nour
Verina Tarek

Andrew Shaker

Angie El-Araby
Aya Mohamed
Juliana Mafdy

Ghadah Maghraby
Juliana Mafdy
Rowayda Hossam Eldin

Aml Wassef
Eriny Makram

Iman Loubani

ONLINE BUSINESS DEVELOPERS Christine Magdy

Micheal Anwar
Shaker Mohamed

PRINTED BY International Media Sign
Printing Company

Copy right 2017/2018 Niche

magazine seasonal publication
published by:
BeBrand Advertising Agency

BeBrand

Lo Sl (Y e Show

Address:
12, 161 Maadi, Cairo, Egypt.
Telephone:

(+20) 25252230 - 25252240
25287179 - 25253186
Support:

(+20) 1227972010
Sales:

(+20) 1202702701/9
E-mail:
info@nichemagazine.me

Website:
www.nhichemagazine.me

SPECIAL THANKS TO OLUR BELOVED SPOSNSORS

@)
Hilton

CAIRO ZAMALEN BEMDENCES

2

THE MNILE RITE -CARLTUN

ECYPTRIRT

A2 tipEE] MIAwc /LOFT

T T Food & Pooda

X SPALETIME Kempinski Nile ‘%II
Horel TRANSFORMERS
FITNESS CENTER

THE BRQKEREG S OFITEL CONRAD  Couas

Himp New Fass MFogaess Crrruir JJ':.lI R e =
DioBiDa00s B w4 cn o S« -7 | | - L
. /7 THEWESTIN
RABIE MIRAD : citia
Barouly Lounges Bagiom S GOLF RESORT & SPA

KATAMEYA DUHES

MOLNTAIMN

]
I._r._ ll.ﬂ -

Nall Conter

NICHE E .‘ www.nichemagazine.me



TABLE OF CONTENTS NICHE LETTER

2 6 Dear Readers,

Dear Readers,

COVID-19

ONLINE EDUCATION | hope that my letter finds you safe and in the best shape and health.
I've thought to write this letter to share with you my mixed feelings about these very

28 special trying times.

With the spread of CoronaVirus, fear has taken over all of us, it's definitely heart-

MEN ACCESSORIES breaking seeing the number of people dying growing, if not doubling. It reminded
us that life is precious and every moment is valuable.

: 38 As sad as | am that Niche Award 2020 had to be canceled because of it, | am ac-

tually grateful for CoronaVirus for it has taught us many lessons. It showed us that

O UTSTAN DI N G FAS H IO N BRANDS DUE TO CORONAVIRUS we have been taking our lives for granted, like everything is here forever, and the
40 normal routine is boring, now we see that our normal life was a blessing. With social

T R E N DS O F T H IS S P R I N G distancing, we connected with our emotional needs, understanding the importance

TlkTok Phenomenon

of the hug that we thought was useless before. With self-isolation and qurantine,
we got the opportunity to connect with God, improve ourselves, learn new skills
and enjoy our hobbies more.

With CoronaVirus we learned to appreciate time and health, and reconsider our
most important resources.

| don’t know about you, but I’'m very positive that this event will change the world
as it changed our perspectives, and this change will be for the better.

Hopefully the world continues to stay safe with the same hygienic and healthy hab-
its that started because of the pandemic, and continues to act as one.

Nm\g Gbmlg

EGYPTIAN BEAUTY TRENDS
NICHE BRANDS 2020

MOVIES
THAT WILL
OPEN YOUR MIND

NICHE E l:j www.nichemagazine.me NICHE E EJ www.nichemagazine.me
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rd all the luxuriogs
brands and businesses that impact the wordd, It's how we honor the efforts of evanyone who worked hard to see resulls, and to
halp comifort and Wwr fives.

This year, we had planned fo host the sama event in a unigue way, we planned to ywet again amaze our audience and take the

gveni io a whole vel, But unfortunaiely due to the cocumstances with the Coranalins pandemic, we had to cancal i,
Meveriheless, » dn't miss the opporiunity to appreciate our chents, the most lusuricus brands that leave a mark, so wa st
cedicated this to honoring these brands.

Get ready to be amazed next vear and sea yvou in Miche Award 2021,
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MOHANAD SALAH

THE BEST LUXURIOUS DESIGNER

“Luxury Furniture® is the first destination
for those who seek classy elite designs

by a group of unigque designers in Egypt,
proudly manufactured with high quality
and professionalism. There is no definite
doubt about the elegance and precision
in the details. The materials used in the
manutacture process are chosen wisealy
according to the latest techniques of
high quality control. As well as
considering an elevated customer
service system that makes your
purchase experience a happy one.

EUXURY

FURNITURE

Tel:01099600410 / 01004611300

Facebook:The luxury Furniture
Instagram: The.luxury.Furniture



WINCHESTER INTERNATIONAL SCHOOLS

Winchester International Schools was established by a team of educators committed to
fostering the social, cognitive, emotional, and physical development of every student.
Conveniently located in the heart of Motamayez District, WIS comprises The WIS British
School and The WIS American School. Our mission is to ensure that pupils acquire sKkills,
knowledge and attitudes in a learning environment where they feel safe, respected and
motivated to reach their fullest potential. We strive to support all students by implementing a
broad and balanced curriculum tailored to meet the needs of a changing world while
maintaining our local culture and core values. For information on how you can become part
of our community, please visit our website or give us a call.

ENROLL YOUR CHILD TODAY!

®; www.winchestereg.com 9 4th Touristic Village, Zone No.7
D EDI CATE D T O E X C E L L E N C E B (+2) 0102 977 7783/84 Behind Syag Mosque, 6th of October City



BOOKS

Most Awaited Books
of SPRING 2020
| r=partace ] HOME

X nNDSHAHES BEFURE

R
,.h Nail Center

NEW YORE J'.'."lﬁ..}' BESTSILLING AUTHOR

SUZANNE cOLLINS me RILEY SAGER

Little Secrets The Ballad of Soengbirds and Snakes Home Before Dark
BY JenNFER HILER bY SUZanneé ColliNg bY RileY Sager

, % NICHE AWARD
Marin had the perfect Ife. Mamed to har college The Hunger Games saries s NOT overt Suzanne After twenty-five years, Maggie Holt, folowing her : | E'r:"J ':_Q.HE OF THE BEST MNAILS
sweaatheart, she owns a chan of upscale hair Collins takes us back 84 vears earlier with this father's death, retums to enovate and sell the i YA CENTER
salong, and Demek mens his own compamy. Lintl amazing praguel of the trlogy. s tha moming of housa that she used to e in with her parents wodh ;
evarything tums upside down when their son the reaping that willl kick off tha 10th annual Hunger when she was a2 kid, and that was made famous by
disappears and Marn leams her husband 15 having Games, by the Capitol, 1B-year-old Conalanus her father's bestselling homor memoir “House of
an affar with the ‘woman who meght have LSnow is preparmg for his one shot at glory in tha Homors". is the place really haunted by el forces,
kidnapped him. Four hundred and eighty seconds. Games, The ance-mighty house of Snow has fallan as her father claimed? Or am l|here more
That's how long it fook for someons to steal Mann on hard tmes, s fate hanging on the slendar earthbound—and dangeris—sadrets hidden
Machadao's four-yaar-old son. chanca that Conolanus will be abla fo out charmm, within fs walis? ¥ 2 = F :
outwnt, and outmaneuver his fellow students. to EHElﬂsziffEEEDH- HﬂE'leF:L“Eé 'giﬁn-luﬁﬂlﬂﬁ n tEIrEknElﬂCEﬂ’EET @ THJ"EHI"IHH WWW.TAREKNAIL.COM

mentor tha winming tibuta

NICHE Pm www.nichemagazine.me
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MUST-HAVE

Pocket Square
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With the growth of the menswear markat
comes a newlound focus on men's
accessones. The 2020 runways in London,
Flarence, Milan, and Paris were loaded with
outfit plus-ones to want. The right
accessones can add personality, break
up the monotony of your daily office
atlire, and olevate your stylo to a whaolo
new leval. And that's fortunate for
those of us who are not looking for a
total style change. Not sure what
accessories to gel, though? Then
allow us to share with you the
absolute must-haves.

irant=-and -Cen

and hart your outiil

ACCESSORIES

Suits are not something you wear every day, so
the question is, how would you display your
elegance in a casual setting? That's simple.

WM

Just upgrade your essentials.

-»--

Evewear Watches

High-Quality Wallets

The latest design trends point out that we're Futunste: glasses might be difficult to wear and Do yow knowr wiiatl else s gettng 1 e
aoing to see a lof of utunshio glasses this year. If style: with yowr existng wardsobe, bBut not Linforfunately, theft Doni be a wvichm  of
your fnd this daunting or, quip, kitschy to waar, watches. Inject the sdge of steampunk and glectronic pickpockeling and idantity thell by
ten we re qiad toosay that aviators are mak:ing a luxury withr skeleton waiches that are paing o be orafecting vour credit cards and |Ds equipped
g camebDack S0 think abowt the best rmare i trend this Ve Wi Tadio '."::':l.il:"'!":':.' Kentthcation  chips

sunglasses tor yvour face shape. HFDs) by getting a high-guakity BFID wealiat wath

a built-in BFID-blocker

Finally, an accessores ine-up will never be complete without talking about jewelry.
There are two pieces that are big this year.

Bracelets

Fwow'se ot @ fan of weanng bracelets, then you mighl want @ consider 1] bo So0 mord of this woar 15 rirgd

sttty You can o Wtk a chunky sohd medal bangle ar & leather e af A imore subte band. Just

WTAD- AR wath a siiver, Gotd, or platinum cham, Here e Sorme RS W f wour choose o wear them

weanng Braceeks: [ ywou want (o stack your Braceleds, (ust chooss ong anm
e et o Ao son You oan stack then-strepoeess! and Besoed Deace e, Do

shachk chunkier braceiats, Just one peca 15 encugh

To sum up, the slatement of luxury accessories trends this year for men is "quality over quanltity”. Invest in quality items
Go for a few accent pieces like a solid metal bracelet or a delicately engraved tie clip than wearing a bunch of them

together. We also encourage you to think more before making any purchase and we're sure you'll do great.

NICHE r;i I www.nichemagazine.me
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THE SPRING 2020 RUNWAYS WERE ALL
. ABOUJ CHANGE WITH DESIGNERS
. LIKE CHANEL, GUCCI, AND ALEXAN-
i} DER WANG™ DELIVERING N
SURPRISING SILHOUETTES.
“SIGNERS GIFTED US WITH
ECTIONS THAT WERE
THE PERFECT MARRIAGE OF
WEARABLE AND INNOVATIVE.
THE TRENDS YOU'LL SEE HIGH-
LIGHTED FOR YOU BELOW ARE
THE ONES WE SAW REPEATED
MOST FREQUENTLY THROUGH-
OUT THE  COLLECTIONS.
THEY'RE THE ONES THAT ARE
THE BIGESTIBLE AND THE
ONES WE'RE PREDICTING WILL
BE THE HEAVY HITTERS ALL
SEASON LONG.

ENE i TH f/d/”ﬂ@

M
k:

i

0
A
e
3
e
-
e
b
I
i
i)

STUCK ON SUITS

Surprisingly, suils are still a thing. Yet, there
have been a handiul of fresh updates to the
world of suiting that will relight your fira for
all things tailored and coordinated this
season. With the addition of vests and waist-
coats resulting in the return of three-piece
suits, as well as Bermuda shorts for the
more casual gird, the sartorial world has
proven that when it comes to-a well-roundad
wardrobe, a good suil s a must.

Not Your Grandmother’s
Crochet

Crochet is getling a cool update with spring.
Think ultra-teminine dresses, polishad
suiting, and eveningwear that feels modern
with @& special touch of Grandmas
handmade crochet. As the fashion industry
looks for ways to become more suslainable,
there's something special about a “trand"
that embraces a slow, handmade technigue
that can be passed down generation after
generation; that treasured family heirloom
that lasts forever.

Highlighter Reel

What's fluore pink, orange, blue, green, and
vellow, and refuses to blend in with the
crowd? All the highlighter-ingpired naons
gracing your favorite catwalks, from Toem
Ford to Christopher John Rogers, and Cour-
reges. Fortunately, these vibrant shades pair
wonderfully with black, white, or tan, and
know how 1o make an enlrance..

STRIPES GALORE

Featuring & fermal, and laid-back ook, the
striped-suit craze has arrived. Pinstripas
were known to be wom by glamorous, wom-
anizing men. . now that theyre

back in . fashion, we cant
wait to sae o the smart looks
made by ) tha different
ways o

§ wearing stripes.

FASHION

One With Nature

How aboul some tropical print or a utility
jacket? Amazing right? There were many
odes 1o an outdoorsy litestyle among the
apring collections this season—including
evarything from raffia dresses and bags to
vacation-ready getups that had us craving
summear more than we aver have before. The
good news Is that this trend doesn't really
require you to be outside. Basically,
consider this your official fashion girl's guide
to dressing like a nature fover.

Nineties-style cargo
trousers

Part of & wider utilitarian trend, men’s
cargo. pants most clearlly made a
comeback’ in different collections
this spring. Whather with draw-
string ties for a more  cinched
waist or loosaly flowing with larg-
er-than-lite pockets, the cargo is
the new chaice,

Open Collars

What to wear when il can be aither hot or
cold, monsoon or drought? The kKey is tha
parfact layering plece. You already know
that a light [ackel is Invaluable, bul so oo is
the opan collar shirt. It will layer wonderfully
with both casual jackets and tailoring but it
alzo possesses the very important quality of
laaking far supsarior 1o the pigue buttoned
polo inalmost all instances.
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Hﬂ ONE knows
what will happen next.
Whera the world is going.
Will we be able to exchange
trading goods or that will take a
while’? Nothing is really clear. But it s
okay, our Egyptian designers will still have
our backs. We will still loock fashionable
through our niche local market. Who knows?
Maybe we will like it more than any other market
as it deserves to be on top, Take a
look on 5 of the most elite and
classy Egyptian brands.
Get to know more about them,
and worry less about your
fashion,

FASHION

AZZA FAHMY

To mmortalize heritage, some wrile books,
others take pictures, on tha aother hand, we
design jewelry' - Azza Fahmy!

We cannot start here with anyone other than the
great Azza Fahmy, The one who did not just take
the Egyptian brand to be on the list of
international choicaes, bt
maintained that for vears as well. Azza Fahmy
did sat herself o be a Niche Egyptian brand that
is going through generations, What really makes

calebrities’

har designg unique is the criginality and cultural
aspects. The orlental sensa that goes down
through your soul when you look at her pleces,

VI AK

KOJAK

"It's like highlighting ordinary experiences. In a
way, 's seeing beauty in the ugliness.” -
Mohanad Kojak.

From dressing cat dolls at a young age to
creating his Kojak dolls, this young man who
already built his name as an Egyptlan high-end
brand 15 |1'|||'.:|I'H__'| o0 mch rglamm:r to our world
He quickly bacame a favorite designer for
celebrities on red carpets in the Middle East. He
is outstanding on the fashion level by always
creating masterpieces that are out of the box.
You can never see a Kojak dress, without easily
krowing it is a Kojak dress.

OKHTEIN

ITEMRAZA

TEMRAZA

It Is .‘]I'.".':'I::,'F:. the F's for ma: wWork with FIESR-iI’JI"r_
be parsistent, and always be preparad!” - Farida
Temraz
Farida Temraz started her fashion career back In
2012 at the age of 21 after siudying Integrated
marketing camminication, What makas
Termraza special iz that this brand iz keen on
presanting different cultures. She is so opan and
that is her key (o SUCCESS,
The very fine sophistication through her designs
are fabulous. A vary well-educated lady that has
dona her homawaork parfactly.

Mﬁ-‘-’f e
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MAISON YEYA

“When | used 1o work on normal dresses, |
Iooked at the woman and | saw vanity, | saw s8x.
With wedding dresseas, | didn't see that; | saw
bemaiLety.”
Yasmine broughi a new concapt to wedding
dresses in the Egypllan community. Thera was
the long and the short. Then she brought the
beautiful hi-lo ruffted dress to our world, She
gives a kind of roval look to the dresses, Her
dresses are full of classy details. You can never

-Yasmine Yeya

ook at a dress of her design without going to
places inalde your imagination

OKHTEIN

"WWe always dream bigger and aim higher,
seeking to inspire people around us  and
represent our country in the best possible light.™
= Aya and Mounaz

Okhtein was founded back in 2013, Thealr
ultimate goal was presenting how luxurnous an
Egyptian brand can be. Thay started satling new
trends and presenting "Egypt” as a design on a
bag to the whole world. Both of them studied
mdia arts and marketing which helped them
throughout their career. They collaborated with
MGOs that helped them create their brand.

NICHE L‘J‘;‘} www.nichemagazine.m
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" ONE OF THE BEST
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‘ pINDCCHIO ‘ ANDALUSIA BEDROOM SET design by Amr Crensa

wiww, pinoochio-furniture.com Maadl DI004770409 | Mohondessin 01023470302 | Damilela 01017204477
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SHINE LIKE GLASS

Skin is so dewy and soft, it mimics the reflective
appearance of glass — originated as a Korean beauty
trend in the early 2010s and swiftly boomed across the
global beauty space not long after. Glass skin is
achievable for any skin type because, at its core, it's more
about a commitment to skincare with products meant to
enhance the skin's natural glow over anything else. Luckily,
for people who can't commit to the endless steps of
skincare, you can achieve this look in just three steps:

1) A non-greasy, moisturizing primer to prep the skin
2) A little bit of foundation to even out skin tone and mimic the
smooth surface of glass, make sure to add it using a blush
brush to give more control of hoew much foundation you use
while blending easier than a foundation brush.
3) For the final touches to achieve truly glass-like shine,
pat on a bit of illuminating powder.

H you mise the grunge-y wvibeg of thae early "#0e, rast assured
Coutney Love and Winona Rydes's messy glam s back and bettar
than ever, And no, you do not need 1o skeep In o full glam for
several days to achieve this look, In fact, the process ks simplar
than you think. Mow, bocavse o hoavy amoky oya comes with a
severa potential for follout, you need to start with o strong base for
the shodow to stick to and make way for stellar color pay off. For
the ultimate smokey shadow, start by applying a charcoal-colored
shadow al owver the lid with o medium-sized eyeshodow brash.
Gradually biend the shadow starting from the mner eye owtward
urtil the desired ehape and intansity s achbeved. Then lina the eye
with the same charcosl shade but using a damp  smokey
eyeshadow brush, so the color would appear dorker. A faw coats
of Mascara to bring glamorous definition and rude matte Lip tint

to top it af off,
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| FRESH FACE
Y - MEETS BOLD LIPS

The okl red bps 5 back! But don't start dreaming about
rgtro-inspirad makeup lcoks, Bold red lips are good 0 be pakred
with a gorgeous, clean, almost cfisp eyve. Leaving a neuwtral face
can ollow ihe Hps (o Speak for Rsel, & base face can act as a
clear canvas to allow your bold lip o really pop, but o ménimal
base doasn't howa to bo berefl of shine. You should sl add a bt
of glows ong highlight to the high poinds on your Tece, We still have
that shine trend, focusing on the eyelids and the cheekbones o
really help that lip feel poweful. For the highlighter tone,
something more natural and warm liKe rose gold would
taka this loox ta a whale new level,

\

. bean taking care of i, deep conditioning and all, o
prapare Tor gorgeous hair during the summer. 5o it's
time to start trying some now hairstyles to follow
the tmand, 50 hers are the biggest halr trends for

As lor our hair, of course during quaranting we've all

summer 20

ROCK ON SMOKEY EYES DEEP SIDE PARTS

H's time to try o razor-sharp side part in 2020,
You can see desp side panls on jus! about
every spring runway, At Chanel, they wers ™
slicked back; at Tory Burch, they ware
insplred by Princess Diana's locks, and al
Michael Kors, halr was free-flowing.

FLOATY FRINGES ;'

if you're considering bangs but don't want 1o take
s lwdl plunga into the deag, .
iy the flgating-over-the-eyvebrow solid bangs. This l-l
sguare shape is flirty but stifl considered serious *
when it needs fo be on-guard. It's alzo a length’
and shape thal you can play around with, .

70’S INSPIRED

The "8 made o huege mark on e reways, and .
hair unguasticnably got the retro touch too,

From lexlured shaggy woves ol Celine fo
afrps at Chanal. think back 10 the era for
Evspiration but with 2 modern touch

because it's time to play.

Of course, this spring's makeup and hair trends are only the building blocks for a wealth
of fresh, vivid, and glamorous iterations of these looks and so much more. Get ready,
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ENTERTAINMENT

The|TikTok

Phenomenon

And who hasn’t downloaded Tiktok yet?

More and more people of all ages are embracing this entertaining platform and the dance challenges on it.
It's the new reality as quarantine and stay-at-home orders kept people indoors around the world. TikTok,
which is owned by the Beijing-based tech company ByteDance, began as the lip-syncing app Musical.ly.
The platform was known for being most popular among teens, but quarantine has helped it to
break down age barriers. Dancing on TikTok during - the pandemic was considered a form
of expression and a break from the constant flow of depressing news, and this
h a s resulted in av huge growth for the plataform.
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Since the beginning of March, the company’s
Facebook mentions have gone up from 19.4
million to 20.4 million. The hashtag #quarantine
Is trending on the app, as is #safehands,
#happyathome, and #gboredathome,

In just a month, TikTok's ratings count on the
Apple App Store has jumped from 482 million to
577 million, & 17% Increasa, total downloads for
March 1-23 in Raly were up 14% from 555,000 o
630,000.

TikTok - Is  becoming a growing threat  to
Facebook, especially ghven lis popularity with
the younger Generation Z, & demographic
Facebook Is eager 1o recapiure. Sensor Tower
reporis  that TikTok was the  third
moest-downloaded app behind WhatsApp and
Messenger, but came ahead of Facebook and
instagram. Essentially, TikTok is the only app in
the top five that Ian't owned by Facebook.

Since tha begining of march, gnd with the rise of
tiktok downloads, it became inevitable that
celebrittes and high-profile people would take
an interest in the platform, As the Guardian

W'Pﬂ'"ld.

“The success nfln',f I:urgu-unlm app & often
Hﬁdmmnwﬁrmpﬂunﬂnuynﬂww The
fortunes of Snapchat have been closaly tied fo
the whims of Kylie Jenner, Instagram has Selena

\Gomez, and Twitter now has a cartain Mr. Trump.

.Jmmemmﬁm:mn

t on NBGC's The Tonight Show

Jimmy Falton in Novembar 2018. He

that people might like to ‘usa TikTok to uplnn:r

videos of themselves lip-syncing along 1
standup comedy. routines. He mmutmud

mmwmmwwmﬂmm
themsalves through Tiktok videos. They make
use of what |s trending and make fun content out
of it in & very nice way. Viodafone did this with

Y4
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HOUNCE is all about inspiring everyone to lay off their troubles
while getting immersed within an atmosphere of adventure
and fun. BOUNCE's mission lies within inspiring movement,
expression and human connection.
Each BOUNCE venue is a 3.000 square meters, Adrenaling
Playground full of interconnected trampolines, adventure #ea‘;n.:re:a:,
padding and airbags. Bounce can qwc— 'ou a challenging style -
training ground for aerial sports acrobatics, a place to kick back
a&nd look out ovar the action, or just a har::l -core form of exercise
that lets you burn energy without noticing you're in the ml-._i-,i:u of
a-cardio workout
Howaeaver, as part of our commitment to ensura the safety, social
istancing and maintain the health of our customers and tribe
s, BOUNCE temporarily closed its venues to aid in

_praventing the spread of COVID-19

5 pan of the dedication to our customers, we launched a

e social media campaign, #BOUNCEATHOME, which encourages

—atl bouncers to grab their BOUNCE socks and send us thair best

creative videos doing even the simplest tricks!
Stay safe till we all meet and bounce together again soonl.

!. 02 2616 8255 / 01033807307
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“VENUES

MOVIES

Dlrar.:tur Damian Ezlfrr.'rn

An Argentinian movie that tells a darkly ﬂll[l Tﬂ

comic story of tragedy, love, deception;
the past and the violence lurking
beneath the surface of the everyday. SixX
short stories that explore the extremities
of human behavior involving people in
distress,

Director: Phillip Noyce

In a seemingly perfect communityy
without war, pain, suffering, differences
or choice, a young boy is chosen B
learn from an elderly man about the trug
pain and pleasure of the "real" world. H8 _
then begins to realize that everything the 1 |l
leaders of the community stand for is
wrong, and sats out to change this and
breaks the rules.

L ___i :
L ' '

AL AR E Y

Director: Brett Haley

The story of Violet and Theodore, who
meet and change each other's lives
forever. As they struggle with the
emotional and physical scars of their
past, they discover that even the
smallest places and moments can mean
something.

Director: Aaron Hann, Mario
Miscione

Fifty strangers wake up in a dark room
with no idea how they got there or why.
They soon find that one of them is being
killed every two minutes, or if they
attempt to leave the room. When they
realize that they can control who is next
to die, alliances start to form based on
their judgments of the people around
them.




EDUCATION

OVID-19 L3

= | S W SnAaE L-.' b 58 o I.-I-_-a-|. 1w

aways be considend  Things wi
aasier b0 fx, as figuing out e sclution wil always
ol sl

2- LEARNING WILL BE g
E D AHYWHEHE AN‘I"TIME
- [ J aras of Him ‘-"'.'" e

# A LU LA
wherg! . Wedoms 1o e timea wnen '."-'.'.f'.‘ri-"l!:. =C g

A I I B It's our role to help the world in its fight for safety and health- .~ - - |
3- THINKING OUT OF THE b R 98

BDK*

T Ag gtudents ang iockad up in houses, thay start to
A I O N I#' their nead 10 oraals and 10 take: the snangy
eved ol They will Tocus mom o cregle
SO inmvathe
4- NEW TYPE OF
GI‘JMMITMEHT‘

VTR 00 it an

e :'_.':":.::|_'l!'!'_ i &5 otk difterant . hEan
sUbmting: i 108 parson et you can ek 1o, Yo
| B E LIS SO A0 10 ImmesE i (Esshcm

5- STUDENT

INEEFENDEHCE
W08 Al 1 a0 etsinorats
nandhing wil gradualy disappear s ther will not
pa optians othar than '-_'il.'I!"1 st
» '

KMK

O

RN

M

-
r4iw L

NICHE ELELJ www.nichemagazine.me

kmkchemicals.com




o i A

R i -
LT -
l:’.':ﬁ'-!"ﬂ" HE"

tar

N
L .

l"‘-'i:

NICHE .-T; www.nichemagazine.me

Covid=-19 has come 1o last he world, dnd

thi workd 15 rasponair 1] BN 1 e s irue

Coa, A8 N3 - OO Ui el fo
LN LR B Liw] Tl Shedl  SHRIEN
COHTIDan 1% k18 AL o the - healh carm

BECLOr, ayen imshinn  brands JIMED Whsin :!'--'_

i s i 1 1 Ll Y T
VR L 1N l':.? R A IS

Merw fweury tabals usaed thee posh fashion
faoiones - for ooronevirds relied, and 1lo-ghing a
Srothahd. on Thear ArEEIng Ao, wie via - Coiod s
A kol the Desl  catsa-marxelng BaEn. acioss

NSNS

EMPORICREARNAN]

T Arrriard Giroun anncunced that i ol ks dakan
Eroucon statons tuve-swiiched | 1o manlaciring
BINOE-W madical oyveraks, inan aflort 10 projoct

PERETI LDy woe Hars irt Mtan, Hors and (e Tusoany

HELH i

BVLGARI

Foma-basod. el Bulgan, widch' roghios undsr
thel LAYMIHL pmibaalinoand s Spcally . Enown o ke

fawaly, walchies, Fagrances. and leather goods,

starfect Srathing hand sapiirars, | cgh-end beand

peiiged o ks o hundiecs ol hodsands. o
recyGabls | Dotthos - ol - hond-sanitizng g, o ba

felnibutead o madical lachbas in ftaky

EYMH
MOET HEMMESSY s BOURS VUITTOM

Ly announeed piang 1o addrass he rossssa
'i?:-r o ol s

managed

laCg-mass shorlage o Fance
lobal disirbution netwark, LvH has

to saecund o ondar with ca  Chiness  ddostrel
l_'.:l:L[: oty Bododhsany of 10 o TASEs  In

Franca,” o -conglamsrnto aad g rebaass

@ GLUICCI

] - L~ - P [l g 2 [F a1
O o o B g =T [T I P et T S O T T Rl

miltion 1otk catse, whech was allocaiod botwoen

Hi -F!.'-'.?. ] S it by o :"..i A ROr e

Euvid-19!-‘r SN HBSDONGE | Eund and ihe

la5an Caal Protection . Danarimesn

U0 UEGD [, SO IMS0E IRl Chims

o omaks donations inoa

.
(RN Y

. -

o

Frads bsoanntfar i nams o Mo hare
te - prodoction Enos; ad  one elpant

mazers-and bousas; o maal the neadz ansing from

1 oM OnNAVITLES T CHEnal O 0 puce

™y Wiy gy P 4 40 ™ L.
BOO00 mecical owarglis and O 000 maske
Fal ol gt Y| 'r'_'_'\..-l' B P TR, T L | 5 1.5 t'.' - -.-".ﬁ
DETSONE rOiEc Ve CIRHEETREE e ) I £ QY aiE
1o hagihca e workars

surqica
{J.""'I.-E.' TEEFTHTCNEC TS Ry Chiny 10 producs

ProIaaing  Sgupmant for DDEpRES - and Neaicans

i
b U Soeme srnghioe e

' T i fat Lt 1
hnsian afEmndg g e

@ BEAUTYCON

Theats-maab- alt - thise beauty Bdiaing glsn paticoabed

o 5 o e il gl x i b
N difterent Cways,  alarting  with Baruty. Linfed

':Iu_!',._;'-,'. Iesited b o e Bnifiakeese, lnusched ane Aol
Ho-by, oy Adahidardg i =

proiect brought togethar more than 44 establishad

ol Beaubycon. The

Dadudy  brands o domate o cotlact fands and
Desrsonal protoci i Saueesmant (FEE e el Gares
wirkars fighting Covid=19 on tha ronl inoy
foconding  too the imibedive’s Coffickd  websibo,
participatirey WWands mckaded  Charfolle: Tibuey,
Hafhara . Swree . Hoda Beauly,  Haaubdblenoer, Tk

AWARENESS

E . q & i LT -
15RO D0 made- 10T SLTEER ME5K

5 ¥ = il B ) ! 1§
ha French brand pladoed (o dongba €20 mill

public hospialn n e B ]

Allegra Versacs haws fapo B

fo thd intenabs cann unit ¢ '

Milan, Versace a5 a brant gave -1 million renminkd {0

tha Chinasa Hed Cross

@ WANTABLE

wantabla, the peraonal siyviing sarvice, wantsd o
y Bvosa on tha medical fronklinas whs

B of mupplion whie carng for
e Covid-19. The company
bV and ' resources to tum ks

H D10 Credle and ds it
bacd meske I-_" Blisicd balp from it cusiomers
g thedling g
fight tromiho

i crafters 10 s hem o

ARITZIA

I c :
Laanacian fashion beand, CAitEes i

WONTHED
commiited (o prevaing. nano Canlinuy 1o bahn
el gilenal sam angd  emEnon B ey i

OVEISEES PATINGES WD Dave' Désan Impac iz oy (e

coeandvies erisia. 100% of ke company's prodite

0 1 ARt ""-_-':.l::.,-..:-l-:l-‘ Hobal Furndd o
Itz peopl

T Al s ol simpny 80 acl ol Corporale Socin

3
]
B xsg rabef efforls  have

rasponsaility, thasa aneTaELEd

r&il onErnge, anakimg he GAar pUbic vk sy

gamonsirahing the Brand switues ol IHosh who joenad

irot Collacivg Causa

NICHE J‘ www.nichemagazine.me



T T A

NICHE AWARD

ONE OF THE BEST
COZY HOTELS

@
Hilto

CAIRO ZAMALEK RESIDENCES

The best cozy hotel

Hilton Cairo Zamalek Residences wins the best cozy
hotel in Niche Awards issue 2020.

In this issue Niche Magazine recognized the efforts
of niche brands in the luxurious sector and awarded
Hilton Cairo Zamalek according to their warm
atmosphere and fancy style.

21 Mohamed Mazhar st, Zamalek, Cairo

Q +202 27370055 -

S +202 27371202

= cairo.zamalek@hilton.com

= zamalekresidencecairo.hilton.com
@ HiltonCairoZamalek

f HiltonZamalek

Interior Architecture is the balance of art and science in designing an interior space. It's
a mix between Architecture and Interior design, which is exactly what we do. We are
professionals with an intimate knowledge of architecture and interior spaces, we got the
tools to design them and the construction experience to ensure the desired results.
A-Zone Architects is an architecture and interior design company that was founded back in
2009 with a passion to turn imagination into reality.

s
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Taher Mostafé‘\??

Founder and CEO

AVA S

87 Mossadak St., Dokki, Giza
www.a-zonearchitects.com
a-zone@live.com

+20 111 080 7770

+20 100 998 6161

n AZoneArch

[ ] :
()
O azonearchitects

m A-Zone Architects
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